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Artfest on the Esplanade 
Saturday, May 28 - Kick-Off Celebration 
Saturday, June 4 & 11 – Artisan Market Only 
11:00 am - 5:00 pm   
Esplanade Park  
Attendance: 8,000+ overall 

New for 2022, Artfest is expanding the Artisan Market to 
two additional dates!    

This annual event has operated for more than 20 years 
in Pickering. Artfest on the Esplanade transforms one of 
Pickering’s Signature Parks with colour and sound.  
More than 60 local artists and artisans bring the 
community together to celebrate art and culture. The 
event features artist displays, workshops, and art 
demonstrations, cultural entertainment, roaming 
entertainers, food trucks, and more. 

Artfest attracts arts enthusiasts from across Durham 
Region and the GTA.   

 @Pickering Events 
Pickering.ca/artfest 

Photos are taken from pre-covid events. 

https://www.pickering.ca/artfest
https://www.instagram.com/pickeringevents
https://www.facebook.com/pickeringevents
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Presents  Roaming Artist / Performer  
Artfest Sponsor 

 Artfest 
$5,500 $1,500  

(1 available) (3 available) 
Total Value - $8,000 Total Value - $2,000 Artfest Details: Confirm by March 1st   Confirm by May 1st 

Pre-Event Promotions   

Community Page – 50,000  √ impressions 

Social Media – lead up campaign, and √  promotions 30,000 impressions 

eCommunications – eNews, eBlast, 
Family Calendar, activenet – 50,000 √  
impressions 

Rights to share event promotions √ √ through your corporate channels 

Mention in media releases and √  promotions 

At Event   

Print Media – Artfest Program √  advertising 4,500 impressions 

Activation or Sampling 
opportunities (organized and funded √ √ 
by sponsor)  

Branding & Activation with roaming  √ performer or activity  

Logo branding on event program and √  √ site signage 

Sponsor Thank you during speaking √  notes 
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Pickering Summer Concert 
Series 
Thursday Evenings in July & August (9 dates) 
*Millennium Square* | 7:00 pm – 9:00 pm
Season attendance: 5,500+ guests

Sunday Afternoons in July & August (5 dates) 
Esplanade Park | 2:00 pm – 4:00 pm 
Season attendance: 1,500+ guests 

Dancing, singing, and relaxing outdoors.  Hosted 
in two of Pickering’s signature parks, these concerts 
bring a wide array of local talent to residents each 
summer.  

Pickering Summer Concerts attract music enthusiasts 
from across Durham Region and the GTA. Concert 
goers are known to dance, sing, plan with a group, and 
are often up for a quick game of Jenga.  If you are 
looking to reach adults, families, and older adults with 
your messaging Pickering Summer Concerts are an 
excellent opportunity for your business.  

Rained out – not to worry – our extended concert 
schedule makes up all the rain dates from the 
season during the month of September.  

 @Pickering Events 
Pickering.ca/greatevents 

*Location dependent on outdoor capacity at time of
events.

Photos are taken from pre-covid events. 

https://www.pickering.ca/events
https://www.instagram.com/pickeringevents
https://www.facebook.com/pickeringevents
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Presents  
Summer Concert 

Series 
Event Activation 

Partner 
$7,500 $1,000 

(1 available) (4 available) 

Summer Concert Series Details: 
Total Value –  

$9,500 
Confirm by May 1st   

Total Value –  
$2,500 

Confirm by June 1st   
Pre-Event Promotions   

Community Page – 50,000 impressions √   

Social Media – lead up campaign, and 
promotions 30,000 impressions √  

eCommunications – eNews, eBlast, Family 
Calendar, activenet – 50,000 impressions √  

Rights to share event promotions through 
your corporate channels √ √ 

Mention in media releases and promotions √  

At Event   

Activation or Sampling opportunities 
(organized and funded by sponsor)  √ √ 
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Pickering Canada Day
Daytime Program 
Esplanade Park | 12:00 pm – 5:00 pm 
Attendance: +6,000 guests 

Evening Program  
Kinsmen Park | 7:00 pm – 10:00 pm 
Attendance: +15,000 guests 

What our sponsors have said: “Pickering 
does Canada Day right!”    

Daytime is a celebration of all things 
community.  Community organizations come 
out in full force to celebrate Canada Day in 
Pickering offering activities, entertainment 
and giveaways from around the globe. 
These offerings are only the tip of the leaf 
for this day of Celebration. Programming is 
offered for every age and ability. Families, 
teens, seniors will all find something to 
celebrate during this event.  With two 
stages, bouncing castles as far as the eye 
can see, and food trucks to keep you 
moving … add your brand to the 
celebration and join in the success. 

Canada Day evening in Pickering is a 
spectacular night of celebration – purely 
Canadian talent atop a professional stage with 
giant led screen, all followed by a Giant Pyro-
musical Fireworks show. Rounded out by fun pre-
concert activities, food trucks, and a free shuttle; 
nothing is stopping this party. 
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Presents 
Daytime 

Programming  

Presents 
Evening 

Programming 
Sponsorships Activation 

Partner 

$10,000 $25,000  $2,000 - $15,000 $1,500 per 
location 

(7 available) (1 available) (5 available) (10 available) 

Canada Day Details: Total Value - 
$12,500 

Total Value - 
$30,000 

Benefits based 
upon sponsorship 

contribution. 
Total Value - $550 

Pre-Event Promotion  
Logo placement on 
select City Marketing 
materials 

√ √ √   

Mention in social media 
promotions √ √    

Canada Day Event 
“Company Name” presents: 
Children’s Activities 
Seniors Area, or 
Entertainment Areas 

√  
   

Rights to provide themed 
on-site activation with 
your branding  

√ √ √ √ 

"Company Name" 
presents one of Fireworks 
or Stage Entertainment 

 √ 
 

  

Logo Placement on event 
program and site signage √ √ √ √ 

Sponsor Thank you 
during speaking notes √ √   

VIP Status – Limited 
Backstage passes tickets 
for staff residing in 
Pickering  

 √   

Media Coverage 
Event Presents mention 
in all promotional materials 

 
√ 
 

√ 
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Pickering Cultural 
Fusion Festival  
August 19, 20, 21, 2022 
Esplanade Park 
Attendance: 25,000 guests / 7,500+ per day 

New in 2022, the City of Pickering in partnership 
with The Pickering Rotary Club with local 
community and cultural organizations will offer a 
new and exciting experience for area residents and 
guests; highlighting the incredible talents of local 
artists and cultural organizations by fusing fine arts 
with culture.  

The event will feature three days of live and roaming 
performances, unique tastes from local food 
vendors, interactive activities, artist vendors, and 
spectacular collaborative presentations. This new 
and unique event will ignite the imaginations of guests and 
participants with immersive cultural experiences.  

Community Partners committed: Canadian Coptic Foundation, 
Durham Carifest, Royal Canadian Legion, Branch 606, Durham 
Tamil Association, Indo-Canadian Cultural Association of 
Durham Inc., West Indian Dance Centre, The Spiritual 
Assembly of the Baha’is of Pickering, and Academic and Fine 
Arts of Durham. 

pickering.ca/culturalfusion 

 @Pickering Events 

*sample photos only

https://www.pickering.ca/culturalfusion
https://www.instagram.com/pickeringevents
https://www.facebook.com/pickeringevents
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Presents 

Cultural Fusion 
Sponsor 

Cultural Fusion 
Event Activation 

Partner 
$10,000 $3,000  $1,000 

(1 available) (4 available) (3 available) 

Cultural Fusion Details: 
Total Value - 

$15,000 
Confirm by May 1st  

Total Value - 
$5,000 

Confirm by May 1st 

Total Value –  
$2,500 

Confirm by July 1st  
Pre-Event Promotion 
Community Page – 50,000 
impressions √    

Social Media – lead up campaign, and 
promotions 30,000 impressions √   

eCommunications – eNews, eBlast, 
Family Calendar, activenet – 50,000 
impressions 

√ √  

Roadside Signage (2 locations) √   

Rights to share event promotions 
through your corporate channels √ √ √ 

Logo on Eventbrite ticket portal (if 
applicable) √   

Mention in media releases and 
promotions √ √  

At Event 

Your brand displayed at key 
locations throughout event space 
(main stage, entrance/exit and site 
signage) 

 
√   

Activation or Sampling 
opportunities (organized and funded 
by sponsor)  

√ √ √ 

Branding & Activation with roaming 
performer or activity   √  

Logo branding on event program and 
site signage √  √ √ 

Sponsor Thank you during speaking 
notes √ √  

VIP Status – 100 front of line tickets (if 
ticketing) for your clients or staff 
residing in Pickering available 5 days 
in advance of release OR VIP section 
or seating (for 50 guests) designated 
at the event space. 

√   
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Winter Nights, City Lights: A 
Walk Thru Experience  
November 25 – 27, 2022 
5:00 pm – 9:00 pm 
Esplanade Park 
Attendance: 20,000+ guests 
Social media stats for 2021:  

Winter Nights, City Lights: A Walk Thru Experience is a 
combination of Tree Lighting and Santa Claus Parade, the 
single largest winter event in Pickering. 

The event is attended by all ages and demographics from 
across the GTA and Durham. 

This year’s Winter Nights, City Lights event will feature free 
entertainment, activities*, games*, food* and hot chocolate* 
with roaming performances throughout Esplanade Park. The 
event is ticketed and timed, to allow guests a fun-filled 1-hour 
event experience while maintaining crowd control.    

As a partner of the Annual Tree Lighting & Fireworks your company will receive the 
benefits listed in the following chart.  All sponsorship options are flexible and can be 
customized to meet organization needs.  

*dependant on covid restrictions at time of event.

Pickering.ca/events 

 @Pickering Events 

https://www.pickering.ca/events
https://www.instagram.com/pickeringevents
https://www.facebook.com/pickeringevents
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Presents  
Winter Nights 

Entertainment 
Sponsor  

Winter Nights 

Event Activation 
Partner 

Winter Nights 
$10,000 $7,000  $1,000 

(1 available) (1 available) (4 available) 

Winter Nights Details: 
Total Value - 

$15,000 
Confirm by Sept. 1st  

Total Value - 
$10,000 

Confirm by Sept. 1st 

Total Value –  
$2,500 

Confirm by Nov 1st  
Pre-Event Promotion 
Print Media – Winter Nights Program 
advertising 45,000 impressions  √ √   

Community Page – 50,000 
impressions √ √   

Social Media – lead up campaign, and 
promotions 30,000 impressions √ √  

eCommunications – eNews, eBlast, 
Family Calendar, activenet – 50,000 
impressions 

√ √  

Roadside Signage (2 locations) √   

Rights to share event promotions 
through your corporate channels √ √ √ 

Logo on Eventbrite ticket portal (if 
applicable) √   

Mention in media releases and 
promotions √ √  

At Event 

Your brand displayed at key 
locations throughout event space 
(entrance/exit and site signage) 

 
√   

Activation or Sampling 
opportunities (organized and funded 
by sponsor)  

√ √ √ 

Branding at Main Stage   √  

Logo branding on event program and 
site signage √  √ √ 

Sponsor Thank you during speaking 
notes √ √  

VIP Status – 100 front of line tickets (if 
ticketing) for your clients or staff 
residing in Pickering available 5 days 
in advance of release OR VIP section 
or seating (for 50 guests) designated 
at the event space. 

√   
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Winter Nights Illuminations 
November – January 31, 2023 
Esplanade Park 
Attendance: 50,000 visitors  

Thousands of guests, and hundreds of thousands of social media shares are the result 
of the twinkling lights decorating Esplanade Park during the dark months of November 
thru January. Add your light to the festive space by sponsoring the ongoing appearance 
of a new light feature within the park. Photo opportunities with your name on them for all 
the guests visiting the park will garner great community appreciation, and marketing 
reach. 

All sponsorship options are flexible and can be customized to meet organization needs. 

Pickering.ca/events 

 @Pickering Events 

https://www.pickering.ca/events
https://www.instagram.com/pickeringevents
https://www.facebook.com/pickeringevents
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Winter Nights 
Illumination    Selfie Stations 

$15,000 $5,000 
(2 available) (1 available) 

Winter Nights Illuminations 
Details: 

Total Value - 
$25,000 

Confirm by Sept. 1st  

Total Value –  
$10,000 

Confirm by Nov 1st  
   

Print Media – Winter Nights Program 
advertising 45,000 impressions  √   

Community Page – 50,000 
impressions √   

Social Media – lead up campaign, and 
promotions 30,000 impressions √  

eCommunications – eNews, eBlast, 
Family Calendar, activenet – 50,000 
impressions 

√  

Rights to share event promotions 
through your corporate channels √ √ 

Logo on Eventbrite ticket portal (if 
applicable) √ √ 

Mention in media releases and 
promotions √  

Your brand displayed at key 
locations throughout the space 
(entrance/exit and site signage) 

 
√ √ 

Activation or Sampling 
opportunities at Winter Nights City 
Lights (organized and funded by 
sponsor)  

√ √ 

Sponsor Thank you during speaking 
notes √  

VIP Status – 100 front of line tickets 
for Winter Nights City Lights (if 
ticketing) for your clients or staff 
residing in Pickering available 5 days 
in advance of release OR VIP section 
or seating (for 50 guests) designated 
at the event space. 

√  
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Mayor’s New Year’s Day Levee   
 
Sunday, January 1, 2023 
2:00 pm – 4:00 pm 
Esplanade Park 
Attendance: 2,500+ guests 
 
The Mayor’s New Year’s Day Levee invites residents 
and their family to start of the New Year with a 
community celebration.   
 
The event is attended by all ages and demographics 
from across Pickering and beyond our borders. 
 
The Levee will take place outside in Esplanade Park at 
the Gazebo beginning with greetings from Mayor and 
members of Council.  Following the official portion of the 
event, guests can enjoy a live music and children’s 
entertainment, food and hot chocolate or simply sit and 
talk with family, friends and neighbours, while waiting for 
the grand prize draw. Door prizes are awarded at the 
conclusion of the event to guests in attendance. 
 
All sponsorship options are flexible and can be customized to 
meet organization needs.  
 
Pickering.ca/events 
 

   @Pickering Events 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.pickering.ca/events
https://www.instagram.com/pickeringevents
https://www.facebook.com/pickeringevents
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Presents  
Mayor’s Levee 

Roaming Artist / Performer  
Sponsor 

Mayor’s Levee 
$5,500 $1,500  

(1 available) (2 available) 

Mayor’s Levee Details: Total Value - $8,000 
Confirm by September 1st    

Total Value - $2,000 
Confirm by December 1st  

Pre-Event Promotions   

Print Media – Mayor’s Levee  
advertising 45,000 impressions what is 
the outlet? 

√  

Community Page – 50,000 
impressions √  

Social Media – lead up campaign, and 
promotions 30,000 impressions √  

Logo on Eventbrite ticket portal (if 
applicable) √  

eCommunications – eNews, eBlast, 
Family Calendar, activenet – 50,000 
impressions 

√  

Rights to share event promotions 
through your corporate channels √ √ 

Mention in media releases and 
promotions √  

At Event   

Activation or Sampling 
opportunities (organized and funded 
by sponsor)  

√ √ 

Branding & Activation with roaming 
performer or activity   √ 

Logo branding on event program and 
site signage √  √ 

Sponsor Thank you during speaking 
notes √  
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Pickering Museum Village Fairy Tour  
 
Sundays in October  (10 am – 4 pm) 
November 4, 5, 6, 11, 12 (3pm – 8pm)  
Pickering Museum Village  
Attendance: 5,000 guests 
 

Pickering Fairy Tour is an opportunity to see this 
mystical world up close. Guests enter an experiential, 
sensory adventure with sights, sounds, and tactile 
interactives of the fairy’s world at the Pickering Museum 
Village. The Fairy Tour features themed stations, interactive 
activities, and take-home crafts. This event runs during the 
day in October, and is lit up evenings in November. 

All sponsorship options are flexible and can be customized 
to meet organization needs.  
 

Pickeringmuseumvillage.ca  

  @PickeringMuse 
  

https://www.instagram.com/pickeringevents
https://www.facebook.com/pickeringevents
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Presents  

Illuminated Fairy Tours 
Selfie Station Sponsor 

Fairy Tours 
$10,000 $5,000  

(1 available) (2 available) 

Fairy Tour Details: Total Value - $15,000 
Confirm by September 1st    

Total Value - $7,500 
Confirm by September 1st  

Pre-Event Promotions   

Print Media –program at the event 
advertising 5,000 impressions √  

Community Page – 50,000 
impressions √  

Social Media – lead up campaign, and 
promotions 30,000 impressions √  

eCommunications – eNews, eBlast, 
Family Calendar, activenet – 50,000 
impressions 

√  

Rights to share event promotions 
through your corporate channels √ √ 

Mention in media releases and 
promotions √  

At Event   

Activation or Sampling 
opportunities (organized and funded 
by sponsor)  

√ √ 

Logo branding on event program and 
site signage √  √ 

Logo branding on selfie stations    √ 
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Pickering Black History Community 
Sponsorship -  

 
Connecting with Black Culture 
Join the efforts of our communities to raise 
awareness of, and recognize the rich 
history and art of the black community. 
Students who learn to appreciate cultures 
become advocates against racism.  This 
program will help connect students to 
black culture, through interactive, engaging 
programming, developed through 
partnership with the black community. 

Presenting Partner  $15,000 
Students will connect with Black culture in a 
full-day, two-part outdoor outreach program 
that focuses on curriculum-based history 
and art experiences.  These programs will 
blend the history of the Underground 
Railroad (UGRR) with African-Canadian art.   

Following that active historical exploration, students will discover the richness of black 
art, and its influences. They will explore a variety of art media, with opportunity to reflect 
on meaning, composition, form, and use of colour.  Students will share personal 
reactions to pieces, and how they respond to artwork emotionally.  This program will 
culminate in the opportunity to begin their own work of art, choosing elements of the 
shared works as inspiration. 

The presenting sponsorship will allow for 5,000 students to do this program. The 
program will run from September 2022 to June 2023 in Durham Region.  
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Presenting Sponsor 

$15,000 
(1 available) 

Pickering Black History 
Sponsorship 

Total Value - $15,000 
Confirm by September 1st    

Pre-Event Promotions  

Community Page – 50,000 
impressions √ 

Social Media – lead up campaign, and 
promotions 30,000 impressions √ 

eCommunications – eNews, eBlast, 
Family Calendar, activenet – 50,000 
impressions 

√ 

Rights to share event promotions 
through your corporate channels √ 

Mention in media releases and 
promotions √ 

At the Program   

Logo branding on event program and 
site signage √ 

Following the Program    

Logo branding  on program reports 
and social media promotions – 10,000 
impressions 

√ 
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